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hardly as effective, however, as the more prominent cooperative federations or exchanges.
8.   Since integrated marketing systems free from monopoly results look just like those which are strictly monopolies in both appearance and result, it is exceedingly important to distinguish between the two.   This requires examination of the fundamental facts and results of the two instead of the superficial scrutiny that attends the usual investigation.
9.   Fair prices are judged by the public as competitive prices because it is thought that the marketing margin is kept narrowest by competition.   The fundamental consideration in the idea of competition, however, is that aE who wish to produce freely in response to current price levels may do so and may also place their entire output upon the market.   This result is realized fully as much when scientific integrated marketing systems distribute products as when numerous small duplicating concerns attempt the task.
10.   Prices are determined in the last analysis by calculation, by organized speculation or by mere guessing.   The first method is superior to the others but organizations do not exist for using this method for all products.   Hence the other methods must be followed until organization is built up.
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